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Hello Jim,

Because teenagers are a
larger (in dollars spent)
market segment for products
of that type.

Plus they have lousy taste, can be sold by
advertising and can't tell crap

from good stuff.

Because they are psychological lemmings and hormonal to
boot. But, if we live long enough, we might become
dependent on them!

Be careful. They are the ones who may decide in which nursing home we end
up....

I'm hoping | follow in my father's footsteps. He just turned 88 and
still lives in his own house, takes care of himself and his 2nd wife,
was repairing his alarm system when | called him last week, having
just come inside from digging up some overgrown shrubbery.

| asked him how he was doing. He replied, "I'm still on the green
side of the grass" ;-)
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Same with my pa, so far. But one never knows. Most of the folks we care for around here thought everything
was going to continue as usual until one event took it all away. Sometimes as little as an innocent fall that
then resulted in the diagnosis of a broken hip.

Regards, Joerg

http://www.analogconsultants.com
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